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, O SURIJHWWR ODUFKLR EUHYH FURQLVWRULD

, O &RPXQH SUHVHQW D XUIRKLP @k BAQHVQHH JLLAT B LI K1 @ DGNLRI E [
Mathieu sotto la direzione artistica di Philippe Starck, QHO IHEEUDLR LO VXF
XWLOL]]R YLHQH FRQFHVVR DHVRUIOIMBD/MWIL WO U]XD GCKXKWIE CALF
SURYHQWL VRQR GHVWLQDWL DOW(PGCGHOLRI ¥FPWOQWR G HOWD B
YHQH]LDQL ULYLWDOL]]DJLRQHWWELHR [HCEBQR/FDLCF\DDGKIIL(D(D[
SDWULPRQLR FLWWDGL Q& — .

,Q TXHVWR PRGPR LXWDX
9HQH]LD DG HYROYHUH
PRGHOOR HFRQRPLFR
DOO-LQQRYD]JLRQH SH
VWHVVD SL» YLYLELOH
RSSRUWXQLW¢ GL ODYH

,O ODUFKLR 2 RJJL SUR\g
UHJLVWUD]LRQH LQWH
, WDOLD HG LQ DOWUL
SULQFLSDOL FDWHJRU LSS




IDPLVVLRQ

OHQH]LD 2 OD SULPD FLWW¢ LRVDOHP®D DGWILIWOOIQRDOD B HD &
ORJR FRQ ILQDOLW¢ FRPPHUFUR®ILFIR GL PDUNHWLQJ ILOD((

'XSOLFH 2 OD VXD ILQDOL)

FUHDUMHP RQJLPEMDJLQH
FRRUGLQDWDH FRHUHQW!
FLWW¢ VXO PHUFDWR JOR

JHQHUDUH QXRYH ULVRL
SHU XQR VYLOXSSR HFRQI
FRPSOHPHQWDUH DO WXU
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@DFHQVLQJ

'O SURJHWWR ODUFKLR 9HQH]LD VBHUMHG K \& L AR [RF B @B UR
DWWLYLW¢ GL PDUNHW L QJ $IUSRRERWIHIY IV iH] IVEILLDY R RIPIL & D ||
HYHQWL

,O FDPSR GL DSSOLFD]LRQH KO PNIMMKWWESB/R\RIY B> G 1H K {
VHUYL]JLR SXUFK« LQ OLQHHDOFRQRL MWW R W LD G IVNRY WHNG i L
VWDQGDUG HWLFR H TXDOLWDMKLH RBFHODOIH DOQIRHQGCH BRQ G W
LO ORUR FRQWULEXWR DO PIHOQBUXPHQWR GHOOD ¥FLWIW(
DELWDQWL

, SURGRWWL HL SURJHWWL FK

PDUFKLR FRQ LO OHRQH DODW ) W H
DFFRPSDJQOWULXE Bl YWVLU & B HFRWE H
FKH LOOXVWULQR OD VXD ILOR ¢ DG

HVVR FROOHJDWH



MARKETINQ&EVENT]

O FRQWHVWR LQWHUQD]LRQDOH

O FROQWHVWR GL VYLOXSSR GOXWDBPARMRHGALYHQNR GDB Y
SULQFLSDOL PDUFKL FLWWD®DQPOLIQJWRU CDUWEDELLHSMUF

YLHQH XVDWD SHU VSHRP F]L R 6LEF [BODEFDY WA PRI LR-OHH ZLOL
ULGXUUH O-DWWLYLW¢ GL SURFRLLHR @ DXWLO L FIBIUOR Q HE®RILCF
IOXVVR WXULVWLFR

KD XQD ULFRQRVFLELOLW¢ VRQOR I MDUNKICRO 8 LORFDID|H D PS
X Q D | DH UHPLDA D RIGRHD § CED0@HMDMULLDL D

QRQ VYLOXSSD XQ YHUR GLPH®VED UPBG FOHWVDL ] IGH QGGLH 5 Q!

9HQH]LD H LO VXR PDUFKHLR KDQQR XQ

DSSURFFLR FRPSOHWDPHQWH QI.NY

SDUDJRQDELOH QHPPHQ
SXQWR GL ULIHULPHQWR|GL WXwwcL vuL vuwouL

PDUFKLR FLWWDGLQR PRIQGLDO
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O FRQWHVWR LOQWHUQD]LRQDFLMWW® FRQIURQ!'
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/IH DJLHQGH OLFHQ]LDWDULH

9HQH]LD H OH D]LHQGH S REW BWUDIDMROQHE Y RIDEERIRQR E L W\W WM L
GLVWLQJXLELOLW¢ ULFHUFWWHEL®DLWE FHH WALELIR MRS XQQW F
YDQWDJJLR GD TXHVWR UDSSRUWR GL SDUWQHUVKLS

/- DFFRUGR FRQ 9HQH]LD YD RB®WIHD DO RN DRL K PUDXWGMD PHH
WHVWLPRQLD KPSHIQRUSIMR AP FHIWQRECSBY O PH R GMFE D UW
VSRQVRU PD GLYHQWDQR VR JDIWHWS UIRWMM WIR GLL XY L® % B
VWHVVR WHPSR JRGRQR GHOO RB3G PRWSE®LMEPWGHLU RRIPW Q¥ 1U
XQD YHWULQD LQLPLWDELOMHDI XDOH 2 OD FLWWG¢ GL 9HQF

Partner-ship




, SURGRWWL

,O ODUFKLR GL 9HQH]LD YLHQMH XOWEBQ]LIDWR GDH S H D JIUH QI
SURGRWWL H FUH D OH GGHIR D GFHRGS @ M.RME LT DQVHH

. corréplemetr_ltl I' oggettistica,
arredo € articoll gioielleria, orologi
per la casa

abbigliamento,
articoli da viaggio,
merchandising,

food & beverage media products



, SURJHWWL

/D &LWW¢ GL 9HQH]LD SURUH\WWDYH QHDOH]]D LQL]LDWLYH
TXDOL LO ODUFKLR GL 9HQH]LD YLHQH XWLOL]]DWR SHU

FRPXQLFDUH DO SXE BHWMWIRWX) LRWIDMWHLG! LVWLWX]LRQD
WHP SR VMQHQRNRDMWQYRYADWILXYTRQWR YLHQH SRVWR LQ DWWR

,O UDSSRUWR GL SDUWQHUVKHS LQVWDXUDWR FRQ OH D]L
YLHQH XIILFLDOL]]DWR GDOOD SUHVHQ]D GHO PDUFKLR
QHOO DWWLYLW¢ GL FRPXQLFOD]J]LRQH GL HQWUDPEL L SDU!



, SURJHWWL */, (9(17,

/ D FIRAPRPOQQIEMD LIRRQHHO HJDWD DL JUDWBLLR®H QYWD B L) DRGIDPR
YHQH]LDQH @ VHPSUH FDUDW W HLOLQHD W B O30 FAWWF K LR X 1L



, SURJHWWL /$ 6%$/9$*8%$5"',$ '(/ 3$75,02(,2 &8/7

,O ODUFKLR GL 9HQH]LD 2 LO VWP ERRR KW W IS WQUAEIRIY DWDIQ
G HSD WIJW PR © R RVFRREBYIRIEKEL DNEHEWT MRS M IFIRRHOCO FERE EHLOHICDNV DLOMW ¢



, SURJHWWL /$ 6%$/9$*8%$5"',$ '(/ 3$75,02(,2 &8/7



, SURJHWWL 35202=,21( ( &200(5&,%$/,==%$=,21(

9HQH]LD ODUNHWLQJ (YHQWL SUERPRRFEPSODBSRGH)WM VER O

FRPXQLFD]JLRQHD OLYHOOR OR FILRIGHD OD | HRIUDROMMY HG HL Q @&/ F
DIJHYRODUH OD SUHVHQ]D GHL SIUFRGFRVORFD @) WK E R QA

YHQGLWD SUHVWLJLRVL HG HVWROXYDIYHQG® HRSOIOMVEIRW B LK



, SURJHWWL 5%$33257, &21 /( $=,(1'(

,O ODUFKLR GL 9HQH]LD 2 SO (Y WERRIBRIER WSHRIDSY RQWM B3P WD
FRQ OH D]JLHQGH FKH KDQQR DL®OROULH] DR RAQXHNHORDQ IR FOLF
FLWW¢ ,0 VRVWHJIJQR DL SUWRWHMWWLL UGHLD @ Y L]®XISG R [EWLO D BE
DSSOLFD]LRQH

LE MANIFESTAZIONI TRADIZIONALI ORAGNIZZATE DA VM&E: |l
Carnevale, la Festa del Redentore, la Regata Storica, la Festa della Sensa, |l
Capodanno.

| GRANDI EVENTI: le grandi trasformazioni urbane, come I'inaugurazione del
guarto ponte sul Canal Grande

LA CULTURA: le collezioni permanenti e le esposizioni temporanee dei Musel
Civici, gli spettacoli teatrali, gli spettacoli di piazza

LA SALVAGUARDIA DELLA CITTA: i restauri dei principali palazzi e
monumenti cittadini, gli interventi sulle strutture dei Musei Civici

LA TUTELA ANBENINLE: | parchi di Mestre, i progetti di riduzione
dell'inquinamento atmosferico

LO SPORT: la stagione remiera, il Palio delle Repubbliche Marinare



9HQH]LD ODUNHWEB@®@I D (YHQWL 6 S D
LOQIR#YHQH]LDPDUNHWLQJHYHQWL LW
ZZZ YHQH]LDPDUNHWLQJHYHQWL LW
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)DI
'RUVRGXUR 9HQH]LD



