


/KH 7TUDGHPDUN SURMHFW EULHI KLVWRU\

,Q J)HEUXDU\ WKH 0XQLFL S Doo0\WS URH VHTDADREAH RIKUHK TROID G |
WKH &LW\ GHVLJQHG E\ 7KLEDXWWAFWILLHKXF WQ & B URWXKKL DL
BWDUFN LWV XVH LV JUDQWHIEQWG RS WIKYLD\E HS DUMWS BIYW § XE)
SURFHHGY DUH GHVWLQHG W RHLRISWR ¥H9 W& H W LXIDGDW. W R IV ¢
HFRQRPLFDOO\ UHYLWDOL]H WKHH KRH WA\WDBIG R R W DHHE& X\ U C

'Q WKLV ZD\ Z\HR ZKOHDOWS
9HQLFHWR HYROYH WR
HFRQRPLF PRGHO RULH
LOQRYDWLRQ LQ RUGH -
FLW\ PRUH OLYDEOH DQ RORTT
HPSOR\PHQW RSSRUWX |
\RXQJ SHRSOH
1RZDGD\V WKH 7UDGHP 8
S UR W H F MQVEGHE\QLDQWL IR Q)
UHJLVWUDWLRQLQ ,WD
FRXQWULHV IRU DOO PES
FDWHJRULHV




/KPP PLWMRR Q

OHQLFH LV WKH ILUVW ,WDOWD & XxWWR QIR0 VSIS \RW VO RVMUKRH ZIL ¢
WKDW FDQ KDYH D FRPPHUFLDO ID@IGIISEKDODWWKURSLF PDL

(ZRIROG DLP

WR FUHRRHW GLRBMHEL QL
DQG FRKHUHQW LPDJH RI
FLW\ RQ WKH JOREDO PDU

WR SURGXFH QHZ UHVRX
IRU HFRQRPLF GHYHORSP|
FRPSOHPHQWDU\ WR WRXI




7 K 1D IOLHF IOV D J

7KH 7UDGHPDUN RI 9HQLFH SG RS\DHFW D X@W W R HO WW DVG K
WKHLU PDUNHWLQJ DFWSYRWXBWY® DR®IGFHMHEDONE B B QB B IGXF

7KH ILHOG RI DSSOLFDWLRQ RD Q\KW\ 3/RIMREH ARO WNR R QV (RAG W
SURYLGHG WKDW LQ OLQH ZLWKPAWK B (X® GVIRP CRUNAWK RD @/ IRH [
HWKLFDO DQG TXDOLWDWLYH \BW0D QIB\D WK RW WIRKF FS>XOQLVFQ M/
ZRUOG WKHLU FRQWULEXWLROXWR ULWSBRYOILOH RVIKIHVAL WQ KD

/KH SURGXFWY DQG WKH SUR
E\ WKH WUDGHPDUN ZLWK WK
LOQHYLWDEO\ FRPHPXIQPE FDWLRRX
WKDW LOOXVWUDWH LWV SKL(
DVVRFLDWHG

WHG

QDOLWL



7KH LQWHUQDWLRQDO FRQWHI[W

7TKH GHYHORSPHQW FRQWH[W RI WK B HUIDEHHPIMW N OR IGE HIGIU
WKH SULQFLSDOVLQWHUQDWLRQDWKHMR\ PDUNV EHFDXVH

DUH XVHG IRU SXUSRWRPRWLRQMRIDW RRAUHRKVRPWERE RILWARF
WR UHGXFH WKH XQGLYHUYVLIRNHGOEUIRPARAD WDHRMFRDL WIRX UH

DUH RQO\ ORFDOO\ UHFRJQL]DROMXYHRKE® H WRMND\H B DIGIMWP D
VWDWHPHQW

GRHY QRW GHYHOROLFHEADIOQSOBQ RW IORFWIOLVIWQ ZLW K W K
FRPSDQLHV

9HQLFH DQG LWV 7UDGHHDUN KDYH D
FRPSOHMWHEDSSHURDBEK URRWKH Y+
FRPSDUDEOH WR WKH PRlVW V\
JOREDO FLW\ EUDQG DQ
EHQFKPDUN IRU DOO RWKHUV
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/KH OLFHQVHH FRPSDQLHYV

9HQLFH DQG EXVLQHV\RBEMH A EMBUW YOKBAY M BRRESHASMD IL T B W Q
GLVWLQFWLYHQHVV SUHFLRXWRQEVNYLVDF AHYE MEK DL WD NHD I

EHQHILW IURP WKLY SDUWQHUVKLS

7KH DJUHHPHQW ZLWK 9HQLFH JRMIMWRYRHQURW KH P HEBB JHH SD
UDWKHU VKRZVFR FRIQ¥FRPH@W WRPW KW FFHL QW W/ K RWVE BHORN. @H U
VSROQVRUV EXW EHFDPH DFWLY W \GXEYMAIHORRS RH QWK I3 WRE R B\
WKH VDPH WLPH EHQHILW WKHDRIS RRWXIKH. V¥ K RVIQRHF R P & (
D LQLPLWDEOH VKRZFDVH ZKLFHKQULWVM/KH XQLTXH FLW\ RI

Partner-ship




fKH SURGXFWYV

The Trademark of Venice is used by licensee companies for their branded products
and to create special dedicated lines and collections .

furnishing and gift items, jewelry,
household items watches

clothes, travel
items, merchandise,
media products

food & beverage



{KH SURMHFWYV

7KH &LW\ Rl OHQLMH B HYWIQYW V. DQ W KD WH WNHK/H

7UDGHPDUN RI 9HQLFH LV KW RIOMROWRRQYBOWKH LQVWLW X
DQG DW WKH V@®®R YWD MWPLH H QH)IRW BWH. RH H D FK

SURMHFW

/KH SDUWQHUVKLS HVWDEOLVKHG ZLWK FRPSDQLHYV ZLOO
IRUPDOL]HG E\ WKH SUHVHQFH RI WUDGHPDUN LQ WKH
FRPPXQLFDWLRQ DFWLYLW\ RI ERWK SDUWQHUYV



/7KH SURMHFWYV (9(176

7 K i ERPPQIOAFWIWR®QYHODWHG WR P DK RVUHDGH @M R @IS | WK
LV DOZD\V FKDUDFWHUL]HG E\ WWKHRFIL\WWLDO 7UDGHPDUN |



7KH SURMHFWYV 6$)(*8$5' 2) &8/785%/ +(5,7$*(

7KH 7UDGHPDUN RI 9HQLFH LV V\P}GHRUV\P[ECRW) 8 U RINKHIF VRA VR W
SUR W H F W LFRX@ RVEKIMNRMG RBSL 65 AVGR/LELFFRDE0Y W ERBERGUGW D DURMW H DR

WKH FLW\
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7KH SURMHFWYVY 352027,21 $1' 0$5.(7,1*

9HQH]LD ODUNHWLQJ (YHQWL SURRRW FWR®IRM RQ71EFEDBNPLRRIDUR
FDPSDLJQ RQ D ORFDO QDWLRQ®ODDGAE VY Q IVHLLOY MWDLVRIQIIO
SUHVHQFH RI EUDQGHG SURGXF\DVSRE& WWKLH LARA/D D QR H NAHD
FROQWH[WV LQ FROODERUDWLRQQ@LWIKWXRFIRDF¥RPSDQLHV



7KH SURMHFWYV 5(/$7,216+,3 :,7+ &203%$1,(6

The Trademark of Venice is the symbol of all the partnerships / sponsorship
established with companies who care about economic revitalization of the city.
The support to the city’s development projects is achieved in various fields of
application:

TRADITIONAL FESTIVALS ORGANIZED BY VM&E: the Carnival, the Festa
del Redentore (Saviour’s Day), the Regata Storica (Historical Regatta), the Festa
della Sensa (Ascension Day), the New Year's eve

BIG EVENTS: large urban transformations, such as the inauguration of the
fourth bridge over the Canal Grande

CULTURE: the permanent collections and the temporary exhibitions of the
museums, theater performances, shows in San Marco Square

SAFEGUARD OF THE CITY: the restorations of the principal palaces and
monuments, interventions on the structures of the museums

ENVIRONMENTAL PROTECTION: the parks of Mestre, projects to reduce
atmospheric pollution

SPORT: the rowing season, the Palio of the Maritime Republics
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